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Every Scar Tells a Story
Alex Daniels
	 
Somewhere I heard that Scars are tattoos with better stories. They tatter the body with markings that have come from adventures, journeys and experiences. Scars leave an everlasting reminder of where we have been in life.  The three most telling scars on my body are located on both my eyebrows and my left calf. While scars appear on the surface, they have meanings that cut deeper. My scars are souvenirs of willingness to step outside the norm and live life to the fullest. 
 
	My first scar is located just below my left eyebrow. I received it while hiking in California at the age of thirteen. My group had already reached the summit and we were beginning our descent back to the campsite. About two-thirds of the way down the mountain the trail became quite steep and everyone was told to get low to improve balance. As we cautiously went around a bend, my friend Jake lost his footing, slipped and barreled into me. I somersaulted down the trail for about 20 feet then flew off a ledge and landed ten feet below. I had done a front flip in the air, landed on my feet, then fell on my face. Of course after the fall I took, this had to be told to me by my friends. I reached my hand up to my face and realized I was bleeding. When I saw the cut in the mirror the only way to describe it was “hard-core.” It looked like I was just in a fight.  There was a fair amount of blood, but no tears because what thirteen year old would cry in front of his friends. This scar represents my sense of adventure. I enjoy the outdoors whether it is hiking, kayaking, or camping. Life is no fun to just play it safe all the time and I am not afraid to go outside my element.  
 
	When I was eighteen I met an amazing girl named Dakota. We instantly became friends. She had numerous earrings, a pierced tongue and two tattoos. Since I was from suburban New Jersey I had never met a girl this intriguing. One day I was looking around my high school and realized I looked just like every other kid there. That is when I decided I needed to get my eyebrow pierced, and the sooner the better. I knew my parents would never go for the idea, but I felt like a rebel with a cause. I wanted some individuality, not to be just another walking advertisement for Abercrombie & Fitch. I had always been keen to get some type of piercing or tattoo, but never had the bronze to defy my parents.  Still the voice in the back of my head said, “Go for it!” I called Dakota the next day and asked her to come with me to the piercing shop. It did not hurt in the least, but maybe that was because of all of my excitement and the endorphins running through my veins. When my parents spotted what I had done to my face they sent me straight to my room. Yes, at the age of eighteen I was sent to my room, without dinner and lost my car until I took the piercing out. Even in the face of this ultimatum, I decided to leave this glorious piece of silver in my eyebrow and go to school. My friends were shocked when they saw me at school; many liked it, a few questioned my sexuality, and one girl could not stop raving about how awesome I looked. After a week of not being able to drive myself anywhere and hitching rides to work I decided it was time to remove my piercing. This scar taught me a little rebellion in life can be a good thing.  Who wants to live a predictable life? To break away from conformity is exhilarating and spontaneous adventures are life affirming.  
 
	My oldest scar is the one is the one I understand the least, but I certainly can remember what happened. I had surgery for cancer but the magnitude and significance of the event was lost on me at the time. When I was ten, I was diagnosed with bone cancer in my left fibula. The doctors removed most of my fibula, moved muscle from my ankle up into my calf, and closed my leg with 42 staples. The scar left behind is about a foot long and with time has begun to fade. Since I was so young at the time I did not fully understand the severity of the issue. I remember doctors with serious expressions, my mother crying and visitors talking in whispers to my parents. While extended family members suddenly became religious and my parents dealt with the doctors and lost sleep, all I could focus on was making it back in time for baseball season. I recovered, left the hospital, did a couple of months of physical therapy and returned to the diamond.  I pitched the final inning of the championship game, receiving credit for the save in an eight to seven nail-biter. As I have grown older I have learned more about how deadly cancer can be and how it affected my family. When a public figure passes away from cancer the news reporter will often say, “ Joe So-and-so lost his bout with (type of cancer) today, he was (age such and such)”. Cancer is described as a bout because it truly is a fight. Who wants to live more, you or the disease?  Motivation is needed to get through the struggle and find a way to survive. I focused all my energy on returning to a normal life and shocked the doctors with my speedy recovery after major surgery. And if I ever were told I had cancer again, I would kick its ass and get out of the hospital as fast as I could. I believe that attitude has a lot to do with recovery. 
 
	Over time I have thought more and more about my fight against cancer. I have begun to understand why I so rarely write or talk about it. Cancer is not what defines me.  I am a fighter by nature; having cancer did not make me what I am today. Beating the disease was no different than my championship baseball game, just another victory. I do not want the sympathy or the looks I get from people when I tell them where my scar came from. I sometimes enjoy making up elaborate tall tales on how I received my scar.  My favorite is “ Oh that scar… Yeah, polar bears are not as friendly as the Coke commercials make them seem.” When people find out I’ve had cancer, their faces change. They get a serious and concerned look I like to call the “funeral face.” I am not a victim. I define myself by what I can do, not by what has happened to me. I am not special because I had cancer. I am a regular guy. I believe this idea comes from my father. In school I always laugh to myself when I hear teachers saying, “I didn’t go to school for eight years to be called Mister.” My father went though eleven years of school and received his doctorate in medicine but never asks anyone to call him doctor. I have even heard him on the phone telling a telemarketer to call him Brian. I have an infinite amount of respect for him because he has stayed so humble. He still thinks of himself as just another man, Mr. Daniels, my dad. He helped me realize that a living cannot be made off a title, but only through constant hard work. As I get older, I discovered that taking action is a way to reach life’s goals. I look at my scar and it reminds me that focus and drive can help me achieve anything.   
 
	
	In Russian prisons, it is said that a man is nothing without the tattoos that tell his life story1. Scars paint stories on our bodies and as for me, my scars illustrate my life. Some scars rest on the surface, while others cut deeper, with meanings that I have only understood with the passing of time.  All scars fade, but never leave. 
 
Work Cited 
 
 Eastern Promises. Dir. David Cronenberg. Perf. Viggo Mortensen, Naomi Watts. Universal 
Studios, 2007. 
 
Commentary by Ellie Swensson 
’11, Religion and English 
 
One of the strongest aspects of “Every Scar Tells a Story” is its unique voice. Alex Daniels has done a great job of establishing and maintaining a voice that the reader can both relate to and trust, which is important when reading a paper with a personal emphasis. A strong voice like that in this paper not only attracts the reader but also aids in developing coherence and unity throughout the piece. With a consistent voice, Daniels is able to connect his thoughts in a logical way, giving the paper a coherence that the reader can easily follow. Another strength of this paper is Daniels’ choice of subject to discuss his topic. Taking a physical subject, such as scars, and using it to illustrate deeper themes, such as the importance of individuality and the value of spontaneity, is an extremely effective strategy for papers of this genre. When handling subjective topics, physical examples and images strengthen the paper because the themes addressed become much clearer to the reader. Daniels’ paper effectively uses scars just as more scholarly- based works would use quotes and citations – to prove the thesis that individuality and “the willingness to step outside the norm” should be celebrated and embraced. 


















Clorox Going Green?
McKenzie Hull
 
	Clorox recently joined the current environmental trend by releasing a line of environmentally friendly products, known as Green Works. One such product is the Green Works line of cleaning wipes—a recent ad for which shows the pros and cons of green marketing. Clorox’s advertisement for Green Works cleaning wipes in the February 16th, 2009 issue of People magazine features an outdoor scene. A bottle of Green Works cleaning wipes is situated among wildflowers in the middle of a sunny field, and positioned next to the bottle is the word “naturally.” The text above the bottle pokes fun at the plethora of cleaning products on the market, but then suggests that this environmentally friendly cleaning product is the one crucial thing that is missing from the consumer world. At the bottom of the advertisement, there is a logo for the Sierra Club and an endorsement of this environmental group. In its recent ad for Green Works, Clorox promotes some laudable ideals, but it does so in some disappointing ways.  
 
	In this ad, Clorox takes a positive step by promoting environmentally friendly cleaning products and apparently supporting the environmentalist cause. In the past, cleaning products, especially those made by Clorox, have been criticized for containing harsh chemicals that harm the environment. As recently as 2007, environmentalists criticized Clorox for trying to falsely alleviate consumers’ concerns about the chemicals in Clorox products. This particular instance of public outcry came from a watchdog group known as Public Employees for Environmental Responsibility during a similar marketing campaign in which Clorox put the Red Cross logo on its products (Panepento 11). Clorox had a similar mission then as it does now: to improve its image as a company and to make people believe that its cleaning products are safe. After recognizing that it had a problem getting through to environmentally-concerned customers and chemical-wary parents, Clorox made an intelligent move and created its new line of Green Works products. 
 
	This new line of Green Works products is refreshing in a time when many companies are polluting the environment and using up the world’s resources at alarming rates. Clorox seems to be saying that it cares about the environment and is willing to deviate from its normal, familiar products in order to introduce a new, progressive product that appeals to people that are not necessarily in Clorox’s normal targeted marketing audience, which usually consists of mainly mothers. By setting the advertisement in an outdoor scene, complete with picturesque wild flowers, Clorox is trying to convey to consumers that it cares about the environment and wants to preserve nature’s beauty. At the top of the ad, Clorox boasts that its cleaning wipes are “99% natural and biodegradable.” This fact validates Clorox’s claim that it has changed and is making more environmentally-conscious products. It reassures clients that they are buying a product that will have next to no negative impact on nature. In this ad, it appears that Clorox is taking a stand to change the negative impact its products are having on the environment. 
 

	Even the nationally recognized Sierra Club, which is at the forefront of environmental movement, is endorsing Green Works. Sierra Club agreed to have its logo put at the bottom of the ad, legitimizing Green Works’ environmental claims. Consumers who see the logo will think that if the largest grassroots environmental group in the country supports this product, then it must be safe and “green” enough for them to use. Clorox also takes a noble step by writing next to the Sierra Club logo that Green Works supports the Sierra Club and its efforts to help the environment. This suggests that Clorox really supports the environmentalist cause because it is not only trying to promote its own green product, but is also encouraging support of an organization whose sole cause is to protect nature. Clorox’s new strategy of embracing the green trend and supporting the environmentalist movement is encouraging. 
 
	While the Green Works products and the general message of the ad are a positive move on behalf of Clorox, the methods employed in the ad to support the product and the ideals are problematic. Over the past several years, there has been an ever-increasing trend towards awareness about environmental issues and products that have less of a negative impact on the Earth. It appears that Clorox is just jumping on this bandwagon and trying to take advantage of an opportunity to increase its sales. Information Resources, Inc. conducted a study which found that about half of all American consumers think about at least one sustainability factor when choosing among consumer goods (Makower and Pike 26). Additionally, according to the 2008 Green Brands Survey by ImagePower, the amount of green products and services consumers buy is expected to double within a year. This would bring the total spent on green products and services to about $500 billion per year (Makower and Pike 26). Clorox clearly recognized the popularity of this movement and the potential to make money off of it, and decided to capitalize on the opportunity by creating the Green Works brand. 
 
	Clorox tries to use this ad to propel itself to the forefront of the green cleaning product industry. It attempts to convince consumers that Green Works is the one and only truly green cleaning product on the market. The writing at the top of the ad says, “Just what the world needs, another cleaning product,” which is making fun of the vast array of options available and is sympathizing with the consumer’s plight of trying to choose one product. Then, Clorox boldly suggests that in fact, one product has been missing from the market. The sun above the field is illuminating the Green Works bottle as if it is a beacon of eco-friendly hope in the otherwise dark, harmful consumer world. The writing tells consumers that they have been deprived of a 99% natural and biodegradable product that still has the power of other Clorox products, but reassures the consumers by telling them that Clorox is here to save the day with Green Works. In fact, this supposed void in the market has not existed for at least 20 years. 
 
	Seventh Generation, a pioneer company, started creating all-natural green products in the 1980s and was the top provider of these products up until 2008, when Clorox entered the market (Wong 8). Better World Shopper is a website that ranks companies all around the world based on their responsibility when it comes to social issues, including the environment. Under the cleaning products category, Seventh Generation receives an A+, which means that the company is a social and environmental leader among cleaning products. Clorox, on the other hand, received an F, which means that the company has one of “the worst social and environmental records in the industry” (Jones). Seventh Generation products are 100% non-toxic, while Clorox says only that it is trying to use as little toxic chemicals as possible, but still admits that some are in its products. 
Despite Seventh Generation’s historical commitment to the environment and devotion to providing completely non-toxic products, Green Works surpassed Seventh Generation’s sales during 2008 in four of the five product categories that they both produce (Wong 8). Clorox would rather have a product that is profitable than a product that is truly green. Upon this further inspection of the ad and the company, it begins to appear that Clorox is not really concerned with helping the environment, but just with helping to sell its product. 

	Another ploy Clorox uses in its ad is the word “naturally,” which has a positive connotation with the environment, but is largely ambiguous in meaning, especially when it comes to being used in advertising. In 2008, the United States Food and Drug Administration decided to not legally define the word “natural” (Hoback). This means that it can be used in any advertisement without any regulations or standards governing what qualifies as “natural.” As a result, the word “natural” carries no real meaning and, as Hoback explains, “is used everywhere, on everything from food to drinks to dishwashing soap to cosmetics.” Many consumers are unaware of the uncertainty surrounding this word, so when they see that a product is called natural, they assume it means that the product is whatever they assume the definition of “natural” to be. Clorox takes advantage of this opportunity to trick consumers into believing whatever they want to believe. Green Works products are not made completely from natural resources and do have some toxic chemicals. More and more customers are trying to avoid buying products like these, but if they see “naturally” next to the bottle of Green Works in a beautiful field, they might believe that the product is more “green” than it is in reality and buy it based on false information. 
 
	An additional aspect of the ad that might give consumers false peace of mind regarding Green Works’ safety and its potential to harm the environment is the Sierra Club logo in the bottom right corner. According to Sierra Club’s website, the club has over 1.3 million members nationwide and has been advocating for environmental protection for over 100 years. Because of its prominence and history, many people respect the Sierra Club and will take it seriously when they see the Sierra Club logo on a product or advertisement. It is unclear whether the Sierra Club actually believes that Green Works is a beneficial product or is more interested in the revenue it is receiving from having its logo displayed on advertisements. Many Sierra Club members have voiced their outrage over the endorsement and some local chapters have publicly denounced Green Works (Frazier 3). This disagreement among the ranks suggests that some of the more active environmentalists in the country have doubts about how eco-friendly Green Works products really are, but the logo remains on the advertisements regardless. Most consumers are unaware of this turmoil. Consequently, they probably presume that all of the Sierra Club supports this product and that Green Works is a good green line of products. 
 
	The ad also features one other organization’s name, which is in the ad to convince consumers that Green Works products are not only green, but also trustworthy, effective products. On the Green Works bottle, there is a Clorox logo. Clorox is the company, which created Green Works, but its decision to put its name on this line of products is an interesting one because normally the Clorox company is associated with toxic chemicals and harmful products. It appears that Clorox is trying to avoid what Ottman, Stafford, and Hartman refer to as “green marketing myopia.” This marketing pitfall occurs when companies try to promote an eco-friendly product, but are unable to convince consumers that the product will also perform well. These authors argue that companies must also appeal to a customer’s satisfaction with the product. Clorox is a brand that has become known for having powerful products that consumers can trust with their cleaning needs. When consumers see Clorox on new Green Works products, they will think they are getting the best of both worlds, a strong cleaning product that is also green. Clorox’s other products still use toxic chemicals in other products, but when consumers see the logo in this ad, they are supposed to only remember that Clorox product’s are powerful and assume that will hold true for its green products as well. 
 
	Arthur Weissman, president of Green Seal, a non-profit organization that certifies eco- friendly products, says that the cleaning product industry is in the midst of a “revolution” (Korn). More companies are continuing to release green cleaning products. Clorox has always been a leader in the cleaning industry, so by taking this step, it is motivating other companies to follow its lead. This is an honorable and risky move for a company that has always sold products made of strong chemicals, but it seems to be paying off very well. The next step for Clorox should be to look at companies like Seventh Generation that truly seem to put the environment first when making products and marketing strategies. Clorox should make the environment its top priority when it comes to the Green Works line. The company should focus on honest advertising techniques rather than just seeking any opportunity to make profit. Clorox has the potential to set a good example for smaller cleaning product companies that look to Clorox as a role model, and to companies in all industries that are trying to make the leap into the green market. 
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Commentary by Natalie Gross 
’10, History and Economics 
 
	The piece "Clorox Going Green?" is overall a well-written essay that illustrates McKenzie Hull's promise as a writer. First, the piece is effectively introduced with a concise and informative introduction. Another portion of this essay that works very well is the Hull's usage of transitions to move between different ideas. These transitions improve the piece's coherence significantly and help the reader's understanding of ideas. For example, Hull uses phrases such as “as a result,” “additionally,” and “also” to move from one thought to the next. Furthermore, the author's implementation of introduction and conclusion sentences at the beginning and end of each paragraph do a wonderful job of clarifying the essay's argument. One particularly notable instance in which the Hull successfully employs this tactic is with the following introductory sentence in one of her argumentative paragraphs: “Another ploy Clorox uses in its ad is the word “naturally,” which has a positive connotation with the environment, but is largely ambiguous in meaning, especially when it comes to being used in advertising” (Hull 4). This introductory sentence precisely describes the argument of the paragraph, while also transitioning from the previous paragraph with the word “also.”  These introduction and conclusion sentences are particularly important in any paper since they help the reader easily understand the argument of each body paragraph. Thus, the primary strengths of this essay were Hull’s introduction, transition usage, and introduction and conclusion sentences.  

 


Feeling Transcends Language In Hemingway’s “Big Two-Hearted River”
Ryder Lamb
 
	With the Modernist movement there was a much stronger disillusionment with the ability of language to truly convey reality. For the Modernists, “language was still a medium for conveying the world, but they found it increasingly difficult to deliver a common reality through words, which seemed not to be in agreement with the things they were meant to say” (Childs 70). For writers such as James Joyce and Virginia Woolf, the Modernist sense of uncertainty and ambiguity was conveyed through subjective, fragmented, stream-of-conscience portrayals— “realities”—of their characters’ minds. Ernest Hemingway’s novel, In Our Time, however, rarely provides the reader with such elaborate and revealing thoughts. Instead, found especially in the novel’s “Big Two-Hearted River,” the Modernist uncertainty with language and struggle with an ambiguous reality is expressed through a feeling created by the character’s relationship with the physical world. 
 
	The short story,  “Big Two-Hearted River” begins with the one and only physical character, Nick Adams, arriving at the burnt remains of a town, Seney, for a fishing trip. Though the landscape has changed, “The river was there” (Hemingway 133), and, familiar with the location, Nick begins his hike. Now returned from the war, “It was a long time since Nick had looked into a stream and seen trout” (Hemingway 134). However, the story is about much more than hiking, camping and fishing. Though never mentioned, Hemingway allows much more to be found, or felt, in “Big Two-Hearted River”.  In Death in the Afternoon, Hemingway explains his theory of writing:  
 
If a writer of prose knows enough about what he is writing about he may omit things that he knows and the reader, if the writer is writing truly enough, will have a feeling of those things as strongly as though the writer had stated them. The dignity of movement of an ice-burg is due to only one-eight of it being above water (Hemingway 192). 
 
	Perhaps at least somewhat due to an uncertainty with language, Hemingway seeks to avoid including unnecessary “things” in his writing. “Feelings” such as those produced throughout In Our Time emerge strongly without any statement of them. Though only one-eighth of the story may exist in text, in language, there is another seven-eighths to be found beneath the surface, if the writer is effective enough. Thus, Hemingway provides the reader with a whole collection of related stories and vignettes as a foundation for revealing the ice-burg in its entirety. Found throughout In Our Time are stories of war, stories of Nick, and, in some cases, stories of both. Given Hemingway’s “Ice-burg theory” and the context the novel as a whole, “Big Two-Hearted River,” the final short story found in In Our Time, portrays a Nick Adams who has experienced the horrors of war, but who also, like the Modernists, finds himself unable or unwilling to conventionally articulate that experience.  
 
	From the moment that Nick heads into the burned country, his train now out of sight, the reader sees what Nick sees, and even is told that this is, “where he had expected to find the scattered houses of the town” (Hemingway 133). However, additional thoughts are scarce. As Nick views trout in the river, “he felt all the old feeling,” evoked from the sight of their steady movement and “wavering fins”. Then, shortly later, “He felt he had left everything behind, the need for thinking, the need to write, other needs” (Hemingway 134). Though these brief glimpses into Nick’s thoughts are indeed on the personal, psychological level, they still reflect an essential connection with the physical world; Nick did not “think,” he felt. The reader is told that “Nick’s heart tightened,” but what Nick felt when he saw the trout or when he left behind the need to think is not provided. Very little about Nick is given in writing, but from his experience different feelings emerge. Conclusions can be drawn from what the narrator provides of Nick, but they come from a feeling, a sense. There is no particular term, no definite statement to define Nick’s psychological reality; it exists, but language alone will not suffice.  
 
	As Nick’s fishing trip continues, the narration continues to depict the physical. He smells the “heathery sweet fern” of the forest, senses direction by the sun, sees the “sooty black” grasshoppers, feels “the ache” from the weight of his pack, and tastes his dinner, which is still “too hot.” Nick very rarely speaks, and there are no internal monologues, none of Joyce’s stream-of-conscience, just actions and visceral feelings. Even when Nick thinks of his old friend, Hopkins, the description remains very matter-of-factly: 
 
He was a very serious coffee drinker. He was the most serious man Nick had ever known. Not heavy, serious. That was a long time ago. Hopkins spoke without moving his lip. He had played polo. He made millions of dollars in Texas…They were all going fishing again next summer. The Hop Head was rich. He would get a yacht and they would all cruise along the north shore of Lake Superior. He was excited but serious. They said good-bye and all felt bad. It broke up the trip. They never saw Hopkins again. This was a long time ago on the Black River (Hemingway 141). 
 
	Still, though from these brief sentences containing no mention of attachment, one can sense the nostalgia beyond the words themselves. Then, as Nick fishes in the stream, he views the swamp. And though the description of the swamp is seemingly objective, “In the swamp the banks were bare, the big cedars came together overhead, the sun did not come through, except in patches; in the fast deep water, in the half light, the fishing would be tragic,” there is a sense of darkness, despair (Hemingway 155). There is a feeling the reader can gather that the swamp represents something tragic beyond simply a fishing situation, but nothing is explicitly told of what Nick is thinking, what psychological effects the sight of the swamp may have caused. Instead of going into the swamp, Nick “feels like reading.” For Nick, reading implies a mental escape. Though it seems this trip, too, is an escape for Nick, where he felt he could leave behind the need to think and write, it is, perhaps, a reality. Nick's desire to remove himself from the dark, 'tragic' feeling of the swamp, from the physical world, with an escape into language seems to symbolize an escape from the truth. Language inadequately represents the reality that exists in the physical, tangible world. It is only an escape, a deterrent from the indescribable feelings that exist in life. 
 
	Ultimately, Nick Adams appears to have trouble articulating whatever may exist in his mind.  This was one of the Modernist’s dilemmas; language is inadequate in representing truth, “a common reality.” While Modernists such as Joyce and Woolf attempted to convey reality through a more realistic, fragmented portrayal of consciousness, Hemingway, in In Our Time, creates a case for the inadequacy of language by revealing very little of its characters’ thoughts. “Big Two-Hearted River” provides the reader with very little insight into Nick’s mind with actual, worded, dialogue—both spoken and internal. Avoiding written depictions of the mind, 
Hemingway uses the more reliably understood language of physical description. And though these physical descriptions are still written, still products of language, Hemingway overcomes this paradoxical impasse to create a feeling that transcends language altogether.  
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 Commentary by Brynn Lewallen 
’09, Music Performance and English 
 
	This paper contains mature writing for a first-year student. It reads easily and the ideas flow well together. Ryder Lamb’s use of quotes is very effective, and the leading in to and out of the quotes is clear and concise. Take the second sentence in the fourth paragraph, for example, where he describes the “heathery sweet fern” and “sooty black” grasshoppers. Lamb integrates a few short phrases from the text into his own explanation, providing a vivid example that smoothly fits within his explanation. Paragraph four, where the writer really reaches his stride, 
has the best clarity in the essay.  
 
	The conclusion is strong as well. It begins with a sentence about Nick, the main character of “Big Two-Hearted River,” and broadens to a discussion of the Modernists. Next, Lamb returns to Hemingway and relates him to other Modernists. One reason this closing is so effective is that it returns to mentioning James Joyce and Virginia Woolf as other Modernists, and another reason is that it begins with the specific idea of the paper and gradually expands to a more universal discussion. This is exactly what a conclusion should do. The topic of the paper is something that could easily be expanded in the future for another paper, perhaps for an additional study of Modernist writers. I would be intrigued to read more about Joyce and Woolf along with a further discussion of Hemingway. 







"In Any Circumstance...Freshness to Live": Storyline, Dialogue, and Cinematography in Rouge
Emily McIntosh

	How much power do we really have over our lives?  Do chance circumstances determine how our lives will be, who we will love, and whether we will be happy?  Can we ever turn our lives around? Can people ever act without their best interest in mind?  Krzysztof Kieslowski investigates these and many other important questions in Rouge, the final installment of the Trois Couleurs trilogy.  Rouge explores the themes of compassion, cynicism, love, heartbreak, and the forces that affect our lives often against our will.  This magnificent film uses a rich and complex storyline, loaded dialogue, and stunning cinematography to tell the story of chance circumstances that affect the lives of some unknowingly related characters.    
 
	Rouge is the story of Valentine, a beautiful, young model and dancer who accidentally runs over a dog while driving one evening.  Without hesitation she returns the dog, Rita, to the owner whose address is on the collar.  The owner is a cynical retired judged who, Valentine later realizes, taps into people's private phone conversations.  The owner, whose name is never disclosed, shares three main conversations with Valentine in which their initial confrontation between idealism and cynicism develops into a mutual bond.  Valentine begins to understand the retired judge's bitterness while the retired judge begins to gather hope for his own life and for the human race.  This basic story-line is greatly enhanced by more minor characters, the older man's back story, and the events that connect these characters.   
 
	Rouge has a clever and interesting storyline that connects many characters together in unexpected ways.  It exhibits how chance encounters can deeply affect people's lives.  The storyline also uses parallel strings of events between two characters, the retired judge and Auguste, to show the similarities between their lives.  Auguste is young lawyer who is in a happy relationship with a beautiful blonde woman.  He is often seen, but it is unknown at first what relevance his story holds for the plot.  As the viewer gets to know more and more about him, as well as the retired judge, they realize the striking similarities between their lives.  Auguste serves to show what happened to the retired judge in his past.  Auguste's girlfriend leaves him rather unexpectedly, leaving him heartbroken.  When the retired judge tells Valentine why he is so unhappy, because of his loss at love when he was a young man, the audience realizes how Auguste's life is almost identical to his.  This unexpected parallel between these characters serves to show how easily and unexpectedly the retired judge's life changed forever through chance circumstance.  The audience is able to see the cause of the judge's sorrow firsthand, as well as the pervasive effect this has on him, even in old age.  The subplot of Auguste shows how easily chance circumstance can cause an event in your life that will change you forever. 
 
	Another connection between the characters is the judge's relation to Valentine and her relation to Auguste. The retired judge admits to Valentine that she might be the woman he never met who could have given him a second chance at love.  This seems evident through the intimate emotional connection, or fraternal love, that they seem to share.  At the film's climax Valentine boards a ferry (the mode of transportation the judge recommended) that will take her down the English Channel to visit her brother.  At the same Auguste takes the same ferry as Valentine in order to follow his ex-girlfriend and her new lover, exactly what the retired judge did in his past.  At home the retired judge watches his TV to find out that the ferry had a terrible accident in which all but seven passengers died.  Each of these survivors are characters that were in the trilogy, including Valentine and Auguste.  Valentine is shown huddling for warmth near Auguste.  This chance meeting perhaps foreshadows a potential relationship between the two, a way for Auguste to have the extra chance at love that the retired judge never had.   
 
	This final scene is the ending to a great screenplay.  Desson Howe of the Washington Post says, "Everything is arranged like a falling-domino scheme. Characters and events tip gently into one another, until—by the end—Kieslowski’s grand design becomes clear" ("Red").  This final scene brings all of the characters and subplots together in the same moment, while relating to theme of how chance circumstances can drastically change your life.  Throughout the film there are subtle hints that something big is going to happen.  The viewer also gets the feeling that Auguste and Valentine are destined to meet because of their numerous nearly-close encounters and the relationship that builds between her and the retired judge, someone who is so close of a character to Auguste that it is unclear where one ends and the other begins.  The storyline brilliantly weaves these hints into the plot, so that the ending seems shocking, while at the same time inevitable.  It seems impossible that every event is mere coincidence.  There seems 
to be some force, perhaps God, affecting these characters lives and bringing them together. 
 
	Other, more minor characters and their stories play an important role in the storyline.  For example, Valentine has a few phone conversations with her long distance boyfriend throughout the film.  He is very jealous and paranoid that she is having an affair while she is away.  However, Valentine still feels lonely and needs him.  She waits for him to call sometimes and sleeps with his jacket.  This part of the plot contributes to Valentine's character.  It shows how she is unhappy in her love life and is in need of something more.  Although her image is perfect on the outside she still feels loneliness inside, something that the retired judge picks up on.  This is why the retired judge's cynicism strikes Valentine so strongly.  This minor part of the storyline actually adds a lot to the dynamics of the characters and their relations with each other.  This brilliant storyline is even more enhanced by the meaningful dialogue between characters. 
 
	Valentine and the retired judge share three main conversations between each other.  This dialogue is how the differences in philosophy of the characters really comes out and how the themes of the film are explored.  Prior to these main conversations is a brief introduction when Valentine comes to the retired judge's house to return his dog.  Valentine asks if she should take the dog to the veterinarian and he replies, "As you wish."  Valentine asks, "If I ran over your daughter would you be so indifferent?" The man coldly replies, "I have no daughter, miss", before yelling at her to go away.  Valentine takes the dog with her.  This first encounter gives us a glimpse of how bitter and uncaring this man is and how deeply this offends Valentine, an idealist. 
 
	The first main conversation occurs after the dog runs away from Valentine and she goes back to the retired judge's house in hopes of finding it.  This is when Valentine catches him listening to a private phone conversation between a married man and his secret gay lover.  When the judge sees how outraged she is and asks her why she does not do anything about it, she defiantly says, "I will."  But after she realizes the potential consequences of telling the man's family about the affair she decides not to.  The judge says, "Sooner or later he'll jump out of a window or she'll find out everything...What can we do about it."  This shows the retired judge's pessimistic nature.  It is quite obvious that he has somewhat given up on life and hope for the human race.  The retired judge then asks Valentine why she really saved the dog-- because if she did not she would have to deal with guilt.  This shows his philosophy that all people are selfish and only do good deeds in their own interest.  To this Valentine replies, "You're mistaken...about everything.  People aren't bad.  They may be weak sometimes...I can only feel pity for you."  This shows her relentless idealism.  This heated confrontation highlights one of the film's main themes: the nature of human beings. 
 
	After Valentine sees an article in the paper about the retired judge and his spying she goes to his house again to let him know that she did not tell anyone.  He tells her that he turned himself in.  They admit to each other that they both cried after their last encounter.  They were both deeply affected by it.  The retired judge regained a moral conscience and perhaps began to gain some hope because of Valentine's idealism, while Valentine seemed to realize that she did not entirely believe that people are intrinsically good.  During there encounter a brick is thrown through the retired judge's window.  To this he says, "I wonder what I'd do in their place? The same thing."  In regards to the people he tried when he was a judge he says, "Given their lives I would steal, I'd kill, I'd lie. All that because I wasn't in their shoes.  I was in mine."  This brings up another theme: empathy.  He seems to be more understanding of people and, in turn, loses 
some of his cynicism.  He now realizes that people only do bad things under bad circumstances. 
 
	The final dialogue between these two characters occurs after the retired judge watches a fashion show that Valentine is in.  She knows that she is leaving to visit her brother for a few weeks, so they say goodbye.  He tells her about a dream he had of her in which she has aged about twenty or thirty years.  In this dream she wakes up in a bed and smiles at the person next to her.  Perhaps this foreshadows the relationship she can have with Auguste.  The main purpose of this dialogue is for the retired judge to tell her the story of his heart-break and why he gave up on love.  This dialogue shows how far the characters have come in their own lives and in their relationship with one another.  Because the judged forced her to take a critical look at what really makes her happy she gained the potential for a happy future.  Because Valentine taught him that people really do have heart he was able to get close to her through sharing his painful feelings.  
These three dialogues investigate the truth about the nature of humans, while fostering growth and closeness between these two characters who, in the beginning, seem like complete opposites. 
 
	These themes that have so far been discussed are even more emphasized through the unique cinematography.  This element also makes the film look more interesting and appealing.  Something that stands out is that shots often string different characters together.  The first shot shows a man's hand dialing a phone.  The shot runs down the phone wire, through the wall, into a bundle of red cables that runs through a pipe, into the sea, into the center where calls are managed, and back into the man's phone where Auguste is shown hanging up.  During this long shot murmuring sounds are heard of people's conversations.  This shot ties in the importance that the telephone has in the plot, while relating to the theme of human relatedness.  Lisa Nesselson of Variety says, "'Red' the beautifully spun and splendidly acted tale of a young model's decisive encounter with a retired judge, is another deft, deeply affecting variation on Krzysztof Kieslowski's recurring theme that people are interconnected in ways they can barely fathom" ("Three Colors: Red").  This shot encapsulates the constant connections that are being created 
between characters within the film.  It seems to suggest fraternity-- the virtue that red represents of the French flag.  Similarly, one of the first scenes follows Auguste in the street, up the wall of Valentine's apartment, into her window where in zooms in on her ringing phone.  Other shots often show one of these two characters through the window of the other's apartment.  These types of shots connect these and other characters and suggest that perhaps they are destined to meet.    
 
	The most important image that is repeated throughout Rouge is Valentine's profile.  At a photo shoot for a gum advertisement, Valentine, with wet hair, a gray woolen shawl wrapped around her shoulders, and a bright red billowy backdrop, is looking to her right.  She is directed to look extremely sad.  When picking out her favorite shot from the shoot she immediately chooses the sad profile.  Perhaps this seems to have the most genuine emotion to her.  Similar sad profile shots are repeatedly seen through the movie, usually of Valentine, but sometimes of other characters.  These shots seem so intimate, like they are showing the depth and sadness behind every character.  When she is shown on TV after being rescued from the ferry a freeze- frame reveals an identical image to the ad.  This is the final shot of the film.  James Berardinelli of Reelviews says, "It is this moment, more than any other, that crystalizes everything that the Three Colors trilogy is attempting to convey about life and destiny" ("Three Colors: Red").  The final shot ties everything together.  Not only does this repeated image suggest that it is Valentine's destiny to get in the accident to meet Auguste, but it also shows the sadness that hides behind her perfect appearance and idealism. 
 
	Rouge is a fantastic film that blends three main elements together: a complex story line that relates characters together, serious dialogue that develops characters and explores themes, and unique cinematography that ties everything together while looking interesting.  All three elements contribute to the message that there is great power in circumstances.  An image that sums up the film's message is the advertisement featuring Valentine's sad profile with the words "En toute circumstance.  Fraicheur de vivre", which roughly translates to "In every circumstance- coolness to live."  Rouge seems to be showing in every scene  how much power circumstances have in your life, but that there are always opportunities to turn things around.  In the end Valentine and the retired judge are both right.  People do often act terribly, but you have to understand how events lead them there.       
 
Works Cited 
Berardinelli, James. "Three Colors: Red." Reelviews. 23 Feb. 2009. <http://www.reelviews.net>. 
 
Howe, Desson. "Red." Washington Post. 16 Dec. 1994. 5 Feb. 2009 
<http://www.washingtonpost.com>. 
 
Nesselson, Lisa. "Three Colors: Red." Variety. 19 May 1994. 23 Feb. 2009 
<http://www.variety.com>. 
 
Rouge. Dir. Krzysztof Kieslowski. Perf. Irène Jacob, Jean-Louis Trintignant, and Jean-Pierre 
Lorit. Miramax, 1994.  
 
Commentary by Alex Rosenberg 
’09, Philosophy and Political Science 
 
	This is a paper that weaves together three elements of a film – storyline, dialogue, and cinematography – into a cohesive whole.  Emily McIntosh aptly identifies the themes of the film Rouge both in itself and within the context of the greater trilogy of which it is a part.  She identifies a number of crucial themes on differing scales and in different elements of the film; visual themes in cinematography, the conflict of optimism and cynicism in dialogue, and what it is to be human through the film as a whole.  While this alone would comprise a strong analytic paper, the author goes further in her conclusion.  McIntosh pushes her analysis one step further into a consideration of a more subtle message in the film about the power of circumstances.  This conclusion not only ties together the themes McIntosh discusses earlier in the paper, but keeps the conclusion from reading as a simple recapitulation.  The deep discussion of themes, capped off by a cohesive and thoughtful conclusion, makes for a paper that is both academically strong and a pleasure to read. 













When Maternity Encounters Innocence
Lin Mu
 
In February, 2009, Campbell’s published an advertisement in Family Circle magazine for its product–Chicken NoodleO’s soup. The ad depicts a background-blurred sunny scene of lunch where there is a very lovely red-headed boy leaning his little head on his pretty fists, looking downwards, and smiling sweetly as if he was drifting in his own dreamed fairy tale world. In front of him is a bowl of Chicken NoodleO’s soup on the table. The designer then delineates a cartoon racecar “launching” from the soup with two wheels substituted by two noodle rings. In the upper-right corner of this ad are a slogan (“Nourish his body and feed his imagination”) and a 20-word introduction for the noodle soup. Following those are two sentences–“You’ll be thrilled when he reaches the finish line” and “M’m! M’m! Good!.” Probably, nobody will deny what a warm breeze the picture blows toward its readers–from the bright morning sunshine, the innocent little kid and the cute child’s pose, which seems like a realistic neoclassic displayed in the British 
Museum, and most importantly from the food full of human care for children by their responsible parents, who are actually the major readers of this magazine. To boost the sales volume over its competitors, Campbell’s associates its Chicken NoodleO’s soup with parental love and responsibility for the next generation. 

	This marketing strategy works very well in a market of monopolistic competition, such as the market for kids’ food. The game rule for such a market determines whoever wants to win a bigger share of the cake must distinguish his products from those of others, or at least make them plausibly different. Jib Fowles concludes there are two sorts of content from advertisements in this country’s media. He reports that the first is “the appeal to deeprunning drives in the minds of consumers,” and that the second is information about the product such as “its name, its manufacturer, its picture, its packaging, its objective attributes, [and] its functions” (75). For monopolistically competitive corporations, it is almost impossible to flourish only through the strategies of showcasing the second kind of content because in nature there is very limited difference between the products supplied by various factories. Therefore, it is a central policy for these enterprises to make efforts to invoke in parents’ specific emotion that could resonate with the sellers’ conveyed values in order to establish consumer loyalty for the product on the basis of some “deeprunning drives.” 

	In this sense, this advertisement for Campbell’s is very successful. Published in Family Circle, this ad has its default target readers–housewives, especially young mothers. Maternal instincts define most kids’ mothers as very emotional animals when they face issues or options about their honeys. Love of this sort for children is so strong that we can call it instinct because kids are like the continuation of their parents’ lives, often the bearers of their parents’ unrealized dreams and sometimes the only hope for many families in poverty or undereducation. For the good of their children, parents seldom hesitate to pay for love and to invest in the future, especially when they find their children have dreams at young ages, which can further trigger the outpouring of their love. As a result, parents enthusiastically pay for their children’s dreams, which on the other hand means money in the pockets of the commercial corporations. 

	If mothers see this ad for Campbell’s, they can see the boy looking at a launching racecar. They will treat the racecar as a representation of his young dream. In addition,they will see the two Chicken NoodleO’s wheels as the dynamic force for the racecar and the great support for the dream. In the same direction as the racecar to the kid, there is also a bowl of Chicken NoodleO’s soup from which the racecar is “launching.” Can mothers refuse to help their kids to realize their dreams? Can parents scrimp on their children’s future when food is much less expensive than their own clothes? No, it is impossible. The all-out support for children’s dreams is the sublime virtue of parents’ love. Parents have the need or even the aspiration to achieve their kids’ dreams. The need to achieve, as Fowles says, “is the drive that energizes people, causing them to strive in their lives and careers” (82). Chicken NoodleO’s soup just fulfills parents’ need to achieve their unsophisticated and instinctive goal of assisting their kids in the march of their ambitions. Then the payment for the fuel for the innocent dream has to deservedly become the destiny and duty for any loving parent. 

	However, a further observation of the picture leads to doubt. The soup and the racecar are interchangeable since you can hardly decide from the first impression which one exactly the kid is looking at, the racecar which stands for the dream or the soup which represents the product. In fact, this is probably an intentional design to link the product to the dream so as to artificially make the soup more meaningful for consumers. What is more, does the racecar belong to the kid? No, because it is intentionally drawn by the advertisement’s designer. Nonetheless, the parents may not focus on this detail or even want to search for the truth at all. They would rather believe that Chicken NoodleO’s soup may serve as some kind of force capable of pushing their kids’ dreams forward because they expect to see that their children have visions. At least, they will prefer this food in some sense instead of others because this ad has given parents positive feelings about their kids’ future, even though they only believe that food can offer their children some basic everyday energy without anything for dreams. In both situations, the ad has won the readers and consumers. 

	If the readers of this ad read the text, they will probably first see the slogan, “Nourish his body and feed his imagination.” Here, the ad’s designer combines together the two notions–“Nourish his body” and “feed his imagination”–which are originally unrelated actions but in this situation charmingly setting off with the picture of this ad. This slogan injects idealistic vibrations into an empirical consumption, successfully creating a mixed association exhibited to the public, which can manifestly increase the positive acceptance of the values the ad imparts and the product the ad presents. The readers may read more details and notice the sentence: “You’ll be thrilled when he reaches the finish line.” This is a semantic double entendre, isn’t it? When “the finish line” refers to winning in a race, Chicken NoodleO’s soup can offer energy to contribute to the kids, which is reasonable in some sense. When “the finish line” refers to succeeding in life, Chicken NoodleO’s soup can do nothing real to forward this goal, but this is still reasonable because parents would rather accept that there is something that can really cast their children’s dreams. Also, if focusing on “M’m! M’m! Good!” you will be shocked how powerfully a kid’s petition can influence their parents’ purchase. When the boy so eagerly tells his mother how he likes the flavor of the soup and how he would like to have more, can a mother’s deep love for the kid not be aroused? Can a mother not be proud of choosing this food with the feedback from her kid to appreciate his mother through confirming what she gave him? Can a mother resist her child’s simple desire to have a little more even if the kid has not said that aloud? If all the answers are no, then this is what the ad’s designer expects–to convey the information of the product’s popularity through kids’ voices to persuade their parents to pay for the food. No wonder Campbell’s registered “M’m! M’m! Good!” as an exclusive brand. 

	Campbell’s, through photographing a knockout boy in a lunch scene, portraying his figurative future and typing a few simple words, spreads the feelings of the parents and the children. It energetically heightens the profound love of parents for their children, forcefully telling parents the necessity of purchasing its Chicken NoodleO’s soup. It irrefutably wins consumer preference, triumphantly harvesting its marketing tactics–to differentiate its individual characters from those of other brands. We may have to admit that the sentimental marketing strategies of this kind are even more convincing than sexual progressive suggestive fashion for ads, at least for many demographics if not all. Humanity can really increase the philanthropy in one’s soul for children, for family, for friends and for society. It is these strategies that secure the definitive success of the advertisement of Campbell’s. 

	Then, how influential is a successful Campbell’s advertisement? Statistics collected by McNeal indicate that about $24 billion per year is directly spent on children, who also have influence in their family on household spending worth an additional $500 billion. Through a well-designed ad, Campbell’s will win a larger share of the billion-worthy market. At the same time, it will win a large number of consumers in the long run. As Moore, Wilkie, and Lutz find, children are now considered as the campaign target “aiming at forging brand loyalties at an early age” (qtd. in Moore 161). Klein also reports that “the pre-school audience […] is an important demographic, recognized for its value in building brand loyalty early on” (qtd. in Kunkel and Ford 402). Nevertheless, this is not the ultimate goal for Campbell’s, since as Mr. Callahan, Vice President of global business development at Campbell’s, said, “We can win on a worldwide basis and own the world’s soup bowl” (46). For an enterprise in a monopolistically competitive market with this global ambition, Campbell’s has seemingly made its own way–to get profits by selling sentiment rather than products alone. As the wise designer of this advertising strategy, Campbell’s is seeing its success. 
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Commentary by Kevin Lynch 
’11, English and Music 
 
	When I first read Lin Mu’s paper, what immediately struck me was the immense value he placed on every word and phrase in his paper. Rather than impartially choosing words to convey his meaning, Mu chooses words and phrases that mean something to him.  In the first paragraph, I realized that Mu was not just writing this paper because it was an assignment; he was writing it because he wanted to be invested in it. With phrases like “Nobody will deny what a warm breeze the picture [Campbell’s Chicken soup ad] blows toward its reader,” Mu does something many writers fail to do – he makes his words matter. One of the best examples of this idea comes later in his work. He writes, “Maternal instincts define most kids’ mothers as very emotional animals when they face issues or options about their honeys” (2). The unique thing in this sentence is in the last word. Mu uses “honeys” to describe a mother’s child. He could have easily chosen a word like “children” or “kids,” but “honeys” has a unique feel to it – it conjures an emotion in the reader who remembers back to his or her own childhood experience of sitting at the kitchen table waiting for mommy to set a bowl of Campbell’s Chicken soup on the table. And it is that feeling that the reader gets that is special, that make Mu’s choice of words so powerful.  But it is not just the words that make Lin’s paper so strong. How Mu attacks the assignment is unique as well. For Mu, the analysis of the advertisement does not stop on the surface. He discusses every angle, every minute detail in multiple ways, peeling back the layers and layers of messages that the advertisement is trying to get the reader to notice and feel. And with these two factors, Mu’s paper becomes an example of great word choice and an example of the deep level of explanation of detail that a writer needs when communicating with readers. 






I Know How He Felt
Nozomi Onishi
 
	What? I work like a common thickneck? My learning comes before my living. I’m a man of brains. In a necessity I could turn to business. I have a quick head for business. If I only had money, I could start myself selling wine and schnapps, or maybe, open myself an office for an insurance agent or matchmaker, and hold on to my learning at the same time (Yezierska, 1970, p. 48). 
 
	In Bread Givers, the Smolinsky family moved to the U.S. from Russia to make their lives better; however, in reality, they realized that America was a country of business. As the mother said, “Who would ever dream that in America, where everything is only business and business, in such a lost corner as Hester Street lives such a fine, such a pure, silken soul as Reb Smolinsky?” (Yezierska, 2003, p. 16) There was an evident necessity for the father to have his own job because of their poverty; however, he kept refusing it no matter how many times it was suggested. To me, it seemed like the father excessively denied the changes which were caused by the immigration from Russia to the US. I wondered what parts of his identity caused his actions of refusal to change. In this paper, I will analyze what parts of his identity made him refuse to change, and also why he acted like so. 
 
	The biggest part of his identity was his traditional religious background. He was a rabbi, which meant a man of God, according to his own definition, and he was very proud of it. What he did was only studying, reading, or praying to God, and he did not provide for his family at all although they were very poor. No matter what kinds of miserable situations they were in, he suggested his family pray to God and he believed everything would go well as long as he believed in God. For example, when the mother mourned about their poverty, the father said, “What is there to worry about, as long as we have enough to keep the breath in our bodies? But the real food is God’s Holy Torah” (Yezierska, 2003, p. 11). Since I am not a religious person at all, I think of those words as humorous. However, he was completely serious, and his belief in God was so strong that he was arrested one day because his landlady stepped on his bible and he slapped her on the cheek. As the reader can see Moishe’s religious background as a rabbi [is] one of the biggest parts of his identity, appearing throughout the episodes in the book, and this is one of the reasons he refused to change. To him, working for God was the most valuable occupation, not earning money. 
 
	However, as the story goes on, the reader sees his contradictory actions become more and more extreme and it seems like he refuses to change not only for religious purposes but also due to fear. While he insisted on his belief in God, his actions were not caring toward others. He cared about his family at first; however, he cared about them less and less as time passed. He cheered his wife up when she was depressed about their poverty, and their daughter Sara said that “His kind look was like the sun shining on her” (Yezierska, 2003, p. 11). It seemed that he was naive and truly believed God would help them no matter what happened. However, he made a lot of mistakes as the story went on, and he could not admit they were his mistakes. For example, he was deceived by a scheming storeowner without investigating the supplies. He also chose a fake diamond dealer for his daughter’s husband. Those were mistakes he made; however, when he found out that he had been deceived, he said to his daughter Mashah, “Where were your brains? Didn’t you go out with the man a whole month before you were married? Couldn’t you see he was a swindler and a crook when 
you talked to him?” (p. 83).  
 
	Moishe’s contradictory actions influence not only the care of the family, but also his care [for] others. He was supposed to be nice to his neighbor, and he did volunteering even though he was poor. However, for example, when a customer came to his shop to buy a box of bran, he said, “By us home, in Shnipshock, they gave bran horses and cattle. But Americans are such fools, they make eating out of it. This is a sensible store. We don’t keep such nonsense” (p. 133). This heartless kind of words should not come from the mouth of a “man of God.” So, why did he start acting differently and also, why did his refusal to change become stronger and stronger? I think because he was losing confidence in his identity. 
 
	I think my experiences in the U.S. were similar to his. Since I came to the U.S. as an international student, I have faced a lot of differences, including educational system, life styles, and the characters of people. What I had gotten used to doing in Japan does not work well in the US very often, and I have felt the necessity of adapting to American culture or changing myself. This feeling of being forced to change sometimes makes me wonder why I am trying so hard to change myself. My identity had been created through living in Japanese culture, being with my friends and my family, and I had a confidence in myself because my identity was loved by them. I came to the U.S. because I wanted to improve myself, not because I wanted to change my identity. However, now I keep telling myself to change and sometimes I realize I cannot say I like myself anymore.  
 
	I think the same thing happened to Moishe. As he made more mistakes and realized what he had been to doing in Russia did not work well anymore in the U.S., every one told him that he needed to change. Although he was aware that he needed to find a new way of earning a living, he was asking himself, “Why do I need to change?” Changing meant admitting that he was losing confidence in himself; therefore his contradictory actions became extreme as he made more mistakes and he was told to change. He knew he needed to change; however, he did not want to admit it since he was very proud of his identity. This is shown in the last scene when Sara visited her father’s house with Hugo, and Hugo asked the father to teach him Hebrew. Sara narrates, “His eyes grew soft and moist. He looked most gratefully from Hugo toward me. ‘I thought that in America we were all lost. Jewishness is no Jewishness, Children are no children. Respect for fathers does not exist. And yet my own daughter who is not a Jewess and not a gentile – brings me young man – and whom? An American. And for what? To learn Hebrew. From whom? From me. Lord of the Universe! You never forsake your faithful ones’”(p. 294). After that, “The old pride flames up in his face” (p. 298). This scene suggests that the father was losing his confidence but gained it again because his identity was respected by Hugo, who was an American, one of those who always denied Moishe’s identity. When he regained his confidence again, he finally actually changed, becoming more open to American culture. 
 
	I am reluctant to say that I like the father in this book. I think he should have cared about his family before he cared about God so much, and also I think he was very selfish for not trying to change even though he knew he needed to. However, at the same time, I understand his struggles and what it feels like. Losing belief in oneself suddenly is very scary to anyone, not only to Moishe Smolinsky. I know what this is like. I know how he felt.  
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Commentary by Caroline Wilson 
’11, English Literature and Educational Studies 
 
	The paper “I Know How He Felt” could have simply been a traditional analysis of the book Bread Givers. However, what is unique about this paper is that Nozomi Onishi brings her own voice and experiences into the paper. Though Onishi dislikes the main character, Moishe, Onishi can still identify with him somewhat based on her own experiences as an international student studying in the United States. By describing her own experiences, the argument becomes more powerful and personal to the reader. It is clear that Moishe is a character with many flaws; however, Onishi can identify with him in a way that asks readers of her paper to see Moishe differently. Additionally, the conclusion of this paper is strong; Onishi succinctly states her opinion of the book, while bringing all of her previously discussed ideas together to complete her argument. It is also important to note that the conclusion is not too repetitive of ideas that she has previously stated. This is a good essay that demonstrates the deeper connections that can be made between literature and personal experiences.  

















An Unattainable Past
Evan Pugh
 
	I do not like this place. I have no patience for the cars, the unnecessary pavement covering every surface or the sweeping vistas of tamed and broken earth. This place is not for me, not anymore at least. This subdued Middle American existence cannot interest me any longer. I used to be content to interact with the tame nature that was a part of my suburban childhood. However, my relationship with my natural surroundings has been one of ever- increasing need and avarice on my part. I needed to take more and more from my natural surroundings, and now I can no longer be satisfied with what I once had as a child, even though that feeling of innocent contentment is what I now desire most. I have changed so much, and I fear there is no going back to the way things were.  
 
	During my early childhood, I had simple needs from my surroundings. I was incredibly active and my parents threw me out in the backyard to play by myself when I got too rambunctious. I have no distinct memories from this time, but I know that I loved to feel everything. My parents watched as I lay in the sun and absorbed its warmth, or sniffed voraciously at the wind. They were amused when I listened to the wails of the seagulls that wheeled far above and as I attempted to mimic them, or when I inexplicably sat down to eat dirt. I gladly stared in boundless appreciation of the life around me for long stretches of time. I found the sensory aspects of nature to be beautiful, irresistible, and incredibly satisfying to behold.  I wanted to take everything in. The only desire I had was to experience everything I could in my backyard. Only nature could entertain me, but that was not a problem because I was fascinated by the tiniest things and my backyard could interest me endlessly. Every day came with a host of new experiences. I wanted nothing more than to touch, see, taste, hear, or smell each of them. My fundamental desire to sense the world around me was my most driving character trait when I was young. 
 
	As I grew older, I developed the ability to plan ahead, and I realized my actions had many immediate and long term consequences on my surroundings. I began to use these cognitive abilities to deliberately manipulate my yard. My imagination, fed by stories of pirates and kings, led me to attempt to make my yard into something it was not. I began to dig in an imagined search for treasure and I constructed little rock and sand castles all around the yard to make fairytale kingdoms. While my actions caused no permanent damage to the yard, most of my plans from this point on were meant to stimulate a premeditated result. This distanced me from the innocent, easy childhood joy and satisfaction I felt with my natural surroundings.  

	I was still able to revel in all of the simple sensations I was receiving, but simple sensory enjoyment was threatened at times by my ability to think in conditionals. When I was busy enjoying sensations, my peace of mind was threatened by nagging “what ifs.” What if this dirt did not contain these pieces of broken glass? What if the wind smelled like flowers instead of like our chicken coop? Could I do something to make this happen? I felt restlessness and probing curiosity where, previously, I had been calm. I had plans and I pursued my imagination, finding it to be ever changing. If I accomplished one thing, I only felt a brief period of contentment before I imagined how I could make what I created even more appealing to my senses. 
 
	My ambitions started out to be modest, but after a few years they grew larger. As my ambitions grew, the sense of contentment I enjoyed when I did my rounds in the yard diminished. Now I felt a hint of longing for things that were not a part of my yard—things unknown. Even the places I had altered to make more appealing to my senses seemed mundane and incapable of satisfying my need to feel nature. All my interactions with nature began to be on a grander scale. My digging turned into excavating and I created earthworks like my majestic Grand Canyon, a crevasse I dug that bisected my backyard.  
 
	I was interfering with nature because my need to experience it with all my senses had grown. Before I had been satisfied by passively interacting with the world, but by this time, the only satisfactory interactions I had with nature were ones that I artificially orchestrated. It felt good to change my environment because it was a direct way to attune my senses to nature. I was intensely aware of the smell of freshly dug soil, the weight of the thick clay that clung to the shovel, and the unyielding resistance of thick roots every time I attempted to dig. However, I got more out of restructuring my surroundings than just sensory pleasure. It was largely an unconscious action, but I was changing my yard into a new, more exciting landscape that I felt could satisfy my needs far more than my tame backyard.   
 
	Although I did not realize it at the time, the nature I artificially created was mimicking what I imagined the wilderness to be. My Grand Canyon was a monument to the Grand Canyon of my imagination: jagged, barren, dangerous and overwhelming to behold. My version was obviously a pale imitation of the original, but it was realistic and dangerous enough to keep me partially satisfied and nearly break my father’s ankle on multiple occasions.  
 
	In the wilderness, I began to feel, lay a landscape that I could neither ignore nor find unsatisfactory. I felt it was too wild, dangerous, and unyielding for that. I believed that if I could live in the wilderness, I would be surrounded by a world of harsh sweeping landscapes, jagged rock pillars, and blasting cold winds of whose majesty I would never tire. I wanted to be in that imaginary wilderness more than anything else, living off the soil so that I was constantly in touch with my natural surroundings. I felt that if I could only do that, I would finally be satisfied as I was when I was a child.  
 
	With this realization my suburban existence changed dramatically. My house, my neighborhood, and most notably my high school, changed from being a boring reality of life to an unbearable prison. Where previously I had felt mere nagging dissatisfaction and restlessness with my existence, the new idea that I was spending my youth in an artificial educational purgatory when I should be escaping up the mountain, profoundly disturbed me. I felt a growing feeling of ever-present longing. The only studies I could maintain an interest in were my languages—primarily Arabic—because I knew that being able to communicate was a necessary life skill for the future that I was beginning to envision. I began to long for the night winds of the Sahara or the dry trails of the High Atlas Mountains. I was longing to escape the mundane surroundings I knew by removing myself to a place so utterly wild and unaccommodating that my needs, grown too large for a suburban yard to support, would again seem trivial against the magnificent backdrop.  
 
	I escaped from my home successfully, but I travelled neither far away enough from home nor deep enough into untamed wilderness to be satisfied. Few things have changed at Denison. I am still just as restless as I was, I feel that urgent longing to leave just as intensely, and I am certainly no wiser than I was before. However, I do have more freedom and I can now spend much more time in search of my wilderness. I have been unsuccessful, and I still feel no relief, even when the storms whip over my head in the Biological Reserve at two in the morning or the rain inundates my clothing. This wild weather reminds me of what I could be experiencing, and my longing grows tenfold. I just cannot shake the feeling that I am missing something life changing.    
 
	Despite all these disappointments, I have made definite steps forward. I have firm plans to escape for real. Whereas in high school, I was frantically and naively trying to plan a distant future, now I know that I only have to wait until the summer months to disappear into harsher climes. Every summer I will travel abroad in North Africa or the Middle East to study Arabic. By doing this I will be subjecting my body to new, unforgiving and exhilarating senses and preparing myself to live abroad after college in an environment where I can surround myself with the dry, unyielding desert. I can imagine it now. I will feel the intense and radiating heat of the sun and smell the dry, dusty scents on the whipping desert wind. I will listen to the groans of the perennially unhappy camels and silently appreciate them. I will sit down cross legged with people I will meet, and eat sandy, dirty loaves of bread as I stare out into the moonlit emptiness of the desert. Even though am beginning to realize that things can never go back to the way they were, that I can never enjoy the pure, simple, friendly sensations of my old home again, I feel that perhaps it will be fine. My need has grown, but I will find a place that will make my needs again seem insignificant, as my backyard did when I was a child. Nature will provide. I know that I am unrealistically burdening my one plan of escape with the incredible weight of all my hopes and aspirations, but I cannot help but feel that once I find a stretch of untamed wilderness in which to settle down in, I can finally be content. 
 









Commentary by Michelle Oyakawa 
’09, Sociology/Anthropology and Philosophy 
 
	Reading this piece, I was immediately drawn in by the strong opening that captures the reader’s interest and establishes the writer’s voice.   Throughout the narrative, Evan Pugh employs an extensive vocabulary and uses language creatively to describe his changing relationship with nature. This is a skill that will no doubt be honed throughout his time at Denison.  I find this to be a particularly creative and unique response to the prompt, which asked the writer to describe his relationship with nature. The reader is taken on a journey full of imagery through the sensory experiences of childhood and the changing mental processes of the writer during this time. The most striking part of this piece that really sets it apart is its conceptual depth.  The entire narrative can be taken either as a well-written description of one person’s individual relationship with nature, or as a metaphor for the processes of growing up and humankind’s mastery over nature. This piece goes beyond simply responding to the prompt and provides an insightful window into both the writer’s life experience as well as to larger themes that will continue to be explored by writers for many years.  





























Springsteen the Cavalier:  The Boss and the Bards
Megan Randall
 
	Seventeenth-century British poetry is often daunting, so full of archaic words like “thee” and “thou” that it seems irrelevant to life today.  After all, how is the modern reader supposed to relate to the world of Robert Herrick and Andrew Marvell, populated by playwrights and patrons and Royalists while distinctly lacking most modern basic comforts?  When read with an open mind, however, works from the period apply surprisingly well to society today.  In fact, the poems of some of the most prominent Cavalier writers, both of the Early and Late divisions of the period, compare unexpectedly well in terms of themes, imagery, and form to works by one of the best-known songwriters of our time, Bruce Springsteen. 
 
	“To the Virgins, To Make Much of Time,” by Robert Herrick, is a quintessentially Early Cavalier poem.  In it, Herrick’s speaker advises young men to get married and have sex “[w]hen youth and blood are warmer” (line 10).  Such a sentiment is the very essence of the “carpe diem” theme so often echoed in Cavalier poetry.  The work also alludes to the way the Cavaliers frequently play on the words “marry” and “merry” in the lines, “Then be not coy, but use your time, / And while ye may go marry” (13-14).  This technique is a clever way in which the poets expressed their belief that early marriage (and, subsequently, sex) is the path to happiness.  Images in the poem are also consistently Cavalier, such as in the second stanza, when the speaker refers to the sun: 
 
  The glorious lamp of heaven, the sun, 
  The higher he’s a-getting, 
  The sooner will his race be run, 
  And nearer he’s to setting. (5-8) 
 
	Cavaliers frequently make use of sun imagery because it is a tangible way to show the uncontrollable passage of time, the hastening of death, and the end of any opportunity to enjoy physical pleasure.  The same idea motivates the frequent usage of flower images, such as “rosebuds” (1) and the lines, “And this same flower that smiles to-day / To-morrow will be dying” (3-4).  Flower and garden imagery is traditionally rather Petrarchan, but its use here makes a mockery of its function in Petrarch’s poetry and that of his followers.  The use of “rosebuds” refers to female genitalia, an intimate allusion far removed from Petrarch’s saintly descriptions of Laura (1).  The second flower image in “Virgins” is included to remind the reader of mortality and enforce the theme of “carpe diem,” an idea that never cropped up in Petrarch’s own usage of flowers, so focused was he on his love for Laura that he felt was eternal.  In addition to the themes and imagery, the simplistic form of Herrick’s work signifies it as being Petrarchan.  Each stanza has a very simple “ABAB” rhyme scheme, and the work is mainly written in the meter of iambic tetrameter, which gives it a very singsong sound. 
 
	Richard Lovelace’s “To Amarantha, That She Would Dishevel Her Hair” is another fantastic example of an Early Cavalier poem.  Once again, the work has a distinct “carpe diem” theme, as the speaker is encouraging Amarantha to let down not only her hair, but also her inhibitions.  He is trying to convince her that they should have sex now, for “[j]oys so ripe, so little keep” (28).  This sobering warning serves to remind the reader why “seizing the day” was so popular with the Cavaliers: it could be their last opportunity to do so.  In the dangerous time of the English Civil Wars, the frequently Royalist Cavalier poets were loyal to King Charles I, a political stance for which they could have died.  The very proximal reality of their mortality led to a strong desire for immediate physical satisfaction, which is evident in the imagery Lovelace uses in this poem.  The beginning of the piece is rather tame, simply imploring Amarantha to, 
“Braid no more that shining hair” (2).  Certain word choices, however, such as “ravisher” and “wanton” suggest the typical Cavalier themes of sexuality and pleasure (6, 8).  In the sixth stanza, the poem becomes overtly sexual, as Lovelace writes, “Here we’ll strip and cool our fire, / In cream below, in milk-baths higher” (21-22).  Not only is Lovelace referring to Amarantha and her seducer being naked, but also speaking rather cheekily of their intimate areas.  Such sexuality is in direct contrast to Petrarchan conventions, but other images, such as the focus on Amarantha’s hair and, particularly, its golden color, evoke the poetry of Petrarch.  The sexuality implied by the unbraiding of Amarantha’s angelically golden hair, however, suggests that Petrarch’s adoration of Laura’s seemingly virginal qualities is inferior to the intimacy of which Lovelace writes.  Lovelace also writes: 
 
 Do not then wind up that light 
 In ribbands, and o’ercloud in night, 
 Like the sun in ‘s early ray; 
 But shake your head and scatter day! (13-16) 
 
	Like Herrick, Lovelace also uses sun imagery in a negative way.  Lovelace’s speaker tells Amarantha not to do up her hair as she would for daytime, but instead to let it down for night.  The form of the poem is also similar to “To the Virgins, To Make Much of Time,” again using primarily iambic tetrameter and an “ABAB” rhyme scheme in each of the quatrains, each technique to the same singsong effect. 
 
	Bruce Springsteen’s “Blinded by the Light” (1973) compares well to these two Early Cavalier works.  The song is an extended metaphor in which “the light” correlates to the desire for physical pleasures, namely sex.  As such, the various characters mentioned are motivated by sexual needs, such as in the lines, “And now young Scott with slingshot finally found a tender spot and throws his lover in the sand / And some bloodshot forget-me-not whispers daddy’s within earshot save the buckshot turn up the band” (7-8).  Young Scott and the forget-me-not are each engaged in sexual acts, and Springsteen goes on to write that they are “blinded by the light” (9).  This flippantly sexual theme is clearly analogous to Cavalier poetry, and the song also has a “carpe diem” theme, which is best illustrated in the last two lines of the song:  “Mama always told me not to look into the sights of the sun / Oh but mama that’s where the fun is” (39-40).  Although the speaker has seemingly been warned about the dangers of living a “free love” sort of lifestyle, he chooses to live that way regardless, believing it better to “seize the day” and do what feels good at the time, which is similar to the beliefs of the protagonists of Herrick and Lovelace.  
	In terms of imagery, these same two lines employ a sun image, as seen in the two Cavalier pieces.  There is a large discrepancy in the use of this image, however.  Springsteen’s speaker seems unconcerned with the passage of time that the sun signified in the Cavalier poems; the sun represents sexuality in this piece, both the beauty and the danger of it.  This difference also applies to the “carpe diem” theme, as Springsteen’s protagonist simply wants to “seize the day” for the sake of immediate gratification and is not really concerned with taking advantage of physical pleasures now before it is too late.  He could just be experiencing the feeling of invincibility that often accompanies youth, never contemplating death, old age, or anything other than the current state of affairs.  Alternatively, this difference could arise from the different historical conditions of the times.  America during the 1970s was, in many ways, less dangerous than the period of the English Civil Wars.  Additionally, the Cavalier poets were at risk because of their political beliefs, so mortality was an important issue to them.  At this stage in his career, 
Springsteen had not yet strongly exhibited the tendencies toward political activism that he showed later with songs like, “41 Shots,” about the Amadou Diallo case, let alone did he exhibit any ideas that would put him in grave danger.  Whatever the reason, this song departs from Cavalier conventions in this way, but its form is easily comparable to “To the Virgins, To Make Much of Time” and “To Amarantha, That She Would Let Down Her Hair.”  “Blinded by the Light” relies heavily on internal rhyme and unusually long lines, giving the song a rather “tongue-twister” feel.  Although Early Cavalier poetry often focused on iambic tetrameter and simplistic end rhyme patterns, Springsteen’s methods bring his song to the same sort of conclusion: a juvenile-sounding, fun work that rolls off the tongue.   
 
	Andrew Marvell’s “To His Coy Mistress” employs a variety of Late Cavalier techniques, differentiating itself from Early Cavalier works in important ways.  The work is a plea from Marvell’s speaker to his love interest for her to sleep with him, expressing the theme of sexuality so frequently present in Cavalier poetry, both Early and Late.  This theme is evident when Marvell writes that his protagonist and mistress will “[t]ear our pleasures with rough strife / Thorough the iron gates of life,” an overtly sexual piece of imagery (43-44).  “Carpe diem” resonates throughout the poem, though in a slightly different tone than that of Lovelace’s poem.  Marvell’s protagonist seems significantly angrier about the limited time in which he may enjoy earthly pleasures, bitterly telling his love that “[w]orms shall try / That long preserv’d virginity” if she does not have sex with him (27-28).  This speaker does express the same urgency of the Early Cavaliers, however, saying, “At my back I always hear / Time’s winged chariot hurrying near” (21-22).  Also similarly to the Early Cavaliers, Marvell uses imagery in a mockingly anti- 
Petrarchan way.  He writes of his protagonist “by the tide/Of Humber” while his lady is a world away, “by the Indian Ganges’ side” (7, 5).  In this way, they would tragically pine for one another, unable to express their love, just like Petrarch.  Marvell’s protagonist also talks of the centuries he would devote to the admiration of his love’s every body part, including a blazon of her body parts that is also rather Petrarchan, although the inclusion of her breasts is more intimate than Petrarch’s innocent descriptions of Laura (13-18).  Marvell even writes of “rubies,” and precious materials such as jewels are frequently used images in Petrarchan poetry (6).  Ultimately, however, Marvell’s speaker concludes that they do not have the time for such a drawn-out courtship, no matter how deserving of such adoration she is.  Instead, they must rush to express their love physically while they can.  In other words, Petrarch’s ideas might sound beautiful and loving, but, in reality, no one has time for that.  Once again, this piece uses the sun imagery in the last two lines:  “Thus, though we cannot make our sun / Stand still, yet we will make him run” (45-46).  Marvell’s protagonist means that, although the passage of time and, therefore, death, are inevitable, he and his mistress will so enjoy their time together that the sun would have to “run” in order to cut it tragically short for them.  Like the Early Cavalier poetry, this work is composed exclusively of rhymed couplets, but its meter departs from convention quite drastically.  It is written in iambic tetrameter, a more classic technique, which makes it sound conversational and less singsong. 

 
	Springsteen’s “Thunder Road” (1975) is very akin to Marvell’s “To His Coy Mistress,” as Springsteen’s protagonist is also pleading with his love interest.  He wants Mary, seemingly an old flame, to leave town with him.  “Carpe diem” exhibits itself once again as Springsteen’s speaker urges, “We got one last chance to make it real” (32).  If they do not get out now, they will be forever stuck in “a town full of losers” (64).  Sexuality plays a role as well; the protagonist coyly says, “My car’s out back…the door’s open but the ride ain’t free” (46), insinuating that Mary will have to “repay” him with sexual acts (49).  The Cavalier pun of “marry” and “merry” also factors into this song, as the love interest’s name is Mary, yet another spelling of the word.  Mary is a frequent character in Springsteen’s songs, with other examples being “The River” and “Mary’s Place.”  Additionally, Springsteen makes similar use of Petrarchan imagery conventions, writing that Mary can spend her “summer praying in vain / For a savior to rise from these streets” (20-21).  Clearly, he does not think it possible that a perfect man will appear and fulfill all of Mary’s fairy-tale fantasies, and thus she should join him in reality instead of wishing for such a thing.  He also uses the imagery of “roses,” and flowers are one of Petrarch’s favorite images (19).  Biblical references, such as “crosses” (18), “redemption” 
(24), “wings” (33), “Heaven” (35), “the Promised Land” (37), and, as mentioned, “savior,” appear in the lyrics (21).  Petrarch compared his Laura to an angel, but Springsteen’s speaker is telling his Mary to get her head out of the clouds and realize that reality is as close to Heaven as they are going to get, and they have to make the most of it by running away together.  The form of this song is also comparable to “To His Coy Mistress.”  While not written in iambic pentameter, the meter varies, resulting in a song that still sounds conversational and natural.  Although Springsteen uses end rhymes, there is no fixed rhyme scheme in the piece, again contributing to its natural, conversational style. 
 
	Ultimately, the works of Springsteen examined compare surprisingly well to the works of both Early and Late Cavalier poets, particularly in terms of themes, imagery, and form.  While we may look back upon the 17th century with wonder at its foreignness, basic human nature has remained the same and is reflected in the artistic endeavors of the period’s poets.  Still today, we fear death, enjoy sex, and try to live life to its fullest.  These are all ideas reflected in the poems and songs of today, penned by writers such as Springsteen, who seem so apart from Herrick, Lovelace, and Marvell.  The wide array of similarities between these works, however, attests that the Cavaliers are not so unfamiliar after all. 
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Commentary by Allison Kranek 
’11, English Literature and Educational Studies 
 
	First of all, what a fascinating topic! Megan Randall’s essay offers an intriguing examination of the parallels between seventeenth century poetry and current American popular culture, and as such, demonstrates a sophisticated analytical insight.  Her paper is extremely well organized and follows a logical structure that enables her not only to make comparisons between Springsteen and the writings of both Early and Late Cavaliers, but also to compare Early and Late Cavalier writers and to contrast multiple poems by individual authors within each of those periods.  As a result, Randall effectively creates a strong argument that benefits from complex and multiple levels of comparison and analysis.  Similarly, she draws comparisons between historical periods that both provide important background information in her paper and to supplement her argument as a whole.  Sometimes comparison papers can be difficult to organize, but Randall’s paper is an excellent example of how one can link parts of the paper together without confusing the reader.   In order to accomplish this, she uses a parallel structure throughout many of her paragraphs.  For instance, she begins each body paragraph with a discussion of sexuality, followed by an examination of sun images, “carpe diem,” Pertrachan imagery, and finally, the poem’s or the song’s form. In addition, Randall makes her comparison apparent by using words such as “like,” “similarly,” “also,” and “likewise.”  Throughout her paper, she balances quotes from her sources with her own interpretation, as well as demonstrates an understanding of grammar and mechanics.  Finally, Randall’s knowledgeable and unique voice makes this paper easy to follow and a pleasure to read.  
 

Religion as a Framework of the Nomos
Katie Vaillancourt
 
	Clifford Geertz writes, “… Is the comparative study of religion condemned to mindless descriptivism and an equally mindless celebration of the unique? ... I think not…” Worthwhile study does not end with the pronouncement of “some transcending similarity in the content of or form of religious experience or behavior from one people or one person to another.”  (Geertz 55). According to Geertz ,“The central task is to discover, or invent, the appropriate terms of comparison, the appropriate frameworks within which to view material phenomenally disparate in such a way that its very disparateness leads us into a deeper understanding of it” (Geertz 55). By blending Clifford Geertz, author of Islam Observed, and Peter Berger, author of The Sacred 
Canopy, a formula for proceeding with a worthwhile study of disparate religious experiences along with a meaningful purpose for the resulting conclusions, can be laid out. Clifford Geertz argues that the most effective way to study religion is not by studying societies to supplement predetermined generalizing definitions, but to discover, find, and invent if necessary, definitions based on in-depth observations of the details that make a society what it is. Berger developed a functional vocabulary to describe the various components of study without the preexisting notions attached to words in common use. Berger and Geertz set out a sort of flowchart of human social and religious developmental milestones and likely paths observed over time and geography. Geertz uses the evolution of the practice of Islam in Morocco and Indonesia as such a religious study because they present a strikingly diverse developmental path with relatively clear cause and effect components. Using Geertz’s methodology and Berger’s vocabulary it is easy to compare how these two societies developed to form such drastically different versions of theoretically the same religion, Islam, and follow these differences through the geopolitical environments that resulted. By looking at the details of the socially constructed modes of practicing religion this “very disparateness” guides us to the understanding of how the purpose of these religions in their respective societies are similar. Looking at and comparing the particulars allows one to create a general theory, definition or operational flow chart of how religion contributes to the stability of a population. Such a theory can then be applied as a predictive framework for other cultures like our own in the United States.    
 
	In the first chapter of Islam Observed, Geertz outlines his approach to the academic study of religion. “First, the mere story of what came after what and when must be at least generally outlined; without sequence, descriptions of the past are catalogs or fairy [tales]” (Geertz 20). In the terms of Berger, one must understand the events a particular society’s “nomos”, or a society’s “meaningful order…imposed upon the discrete experiences or meanings of individuals” (Berger 19) constitutes. Geertz shares a similar idea when he paraphrases Malinowski, “common sense consists of a body of assumptions, some of them conscious but the bulk merely taken for granted, about the way things in the simple nature of the case are—about what is normal and what is not, what is reasonable and what is not, what is real and what is not” (Geertz 93). Furthermore, because religion is a legitimation of a society’s nomos, one must understand exactly what the nomos contains to understand the purpose a religion is serving.   
	The second step is to put together all of the events and cultural objects that were defined in the first step, to understand the society’s view of the nomos. Once one identifies which events need to be given meaning and order in society, one can determine how that society “nomizes” such events. This can be accomplished through looking at the “cultural vehicles” used to add meaning to such things, which constitutes the final step.  Such cultural vehicles are used to give “the humanly constructed nomoi cosmic status” (Berger 36).  “Finally…the sort of social order in which such ideas could and did seem to almost everybody to be not merely appropriate but inevitable…must be depicted and analyzed”(Geertz 20). 
 
	Berger and Geertz agree that religion is a formation used to legitimate the nomos of a society. This concept is first mentioned in Berger’s second chapter, “Religion and World- Maintenance.” He talks about the inherent precariousness in the nomos of a society, because people will by nature question the socially dubbed realities. Questioning and reevaluating the nomos shakes the status quo, leading to alternative paths on the developmental flow chart of the society. Following each shake up a society will either return to the previous nomos or evolve and solidify a new one. Berger says the first step in solidifying the nomos is socialization, which “seeks to ensure a continuing consensus concerning the most important features of the social world” (Berger 29). He goes on to introduce legitimation as a process that serves to stabilize the social order where socialization is not sufficient. He defines legitimation as the answers to the “why” of socially objectivated knowledge (Berger 29). Religion is a form of such legitimation. It answers this question by both defining what is reality and what is not and by giving one meaning to his experiences. Geertz shares this understanding in his final chapter, “The Struggle for the Real.” After quoting Malinowski’s version of Berger’s nomos, Geertz adds extra meaning to this concept in terms similar to legitimation. “…common sense…is indeed prior to the understanding of religion in such a way, a different way of looking at. This is not because religion is a disguised extension of common sense, as Malinowski would have it, but because…it springs from a perception of the insufficiency of common sense notions to the very task to which they are dedicated: making sense out of experience” (Geertz 93-94).   
 
	Geertz’s proposed final step is to observe the actual social constructs used to enforce the legitimating purpose of religion in a society. Both Geertz and Berger are faced with the challenge of looking at an almost purely subjective internal experience in the light of their respective empirical sciences, anthropology and sociology. Geertz and Berger both emphasize that in order to study religion scientifically, one must find a way to bypass the subjective while still maintaining a relatively accurate view of how religion helps individuals. Both decide that it is most productive to look at the socially developed rituals and symbols which maintain not only the plausibility structure of the religion but also serve the purpose of “[recalling] the traditional meanings embodied in the culture and its major institutions” (Berger 40). Acting out religious ritual allows one to not only feel part of a history of religious behavior, giving meaning to their everyday lives and the “marginal situations” they may face like death and tragedy, but also are a constant reminder of the legitimating power of the religion (Berger 42). By looking at the aspects of life these systems address, one can understand the what, how, and why of religious legitimations.   
 
	With this process in mind, we can now look at Morocco and Indonesia in the light of Geertz’s study to understand the significance of such societies in this context. First, the most interesting part of these cultures, and what makes them a perfect example to use in this instance, is their very unique practices of what is assumed to be a universal religion, Islam. In consideration of Geertz’s process, we will start by addressing the major historical and cultural differences between these two societies that make up their nomoi, and how their forms of religion and religious symbols reflect the society’s need to legitimate their nomos. By looking at the particulars of these societies, we can come to a conclusion about their general similarities and what this says about religion in general. 
 
	Moroccan Islam took shape simultaneously with the formation of the Moroccan culture’s flow chart or series of historical events, allowing Islam to gain a strong grip in its incorporation in the developing Moroccan way of life before other practices could take hold. The age of Berber Islam began over the first three centuries of Moroccan Islam’s existence. As a series of rising and falling dynasties developed, and Moroccan civilization as one of Islam formed, a unique society of two conflicted economic worlds came to be: one of tribes occupying the mountainous edges, and one of farmers occupying the agricultural center. The tribal culture centered around “herding and tillage,” while the agricultural culture centered around “trade and craft” (Geertz 5). 
These were not two completely separate societies though; even today these two cultures remain in violent rivalries with the tribal based agricultural towns continuously changing power between different tribal leaders. Another important factor that keeps Morocco from developing into one unified culture is that Morocco is not the center of the grain-growing world. Because of such a disconnected and vicious tribal culture, Moroccan strength is seen in “force of character and most of the rest [in] spiritual reputation” (Geertz 8). This combination of force of character and spiritual strength is seen in the socially constructed forms of ritual and worship in Morocco. In general, Moroccan Islam is very active, rigorous and dogmatic. Geertz sums up Moroccan Islam as, “…basically the Islam of saint worship and moral severity, magical power and aggressive piety” (Geertz 9). This aggressive dogmatic stability gives the people a sense of power and constancy in their often-unstable nomos. However, this conclusion cannot be assumed, according to Geertz, and must be established by observing the cultural constructs of religious plausibility structures, which constitutes the final step of this process. 
 
	In contrast to the tribal society of Morocco, Indonesia is a sturdy peasant society revolving around rice cultivation. Indonesia values practicality and industrious hard work. As Geertz articulates, “In Morocco civilization was built on nerve; in Indonesia, on diligence.” In order to prosper in the Indonesian society, one must work hard and cultivate as much rice as possible; in the constant political instability and power struggles of Morocco one must be able to show strength and nerve. Another noteworthy difference between the two countries is the stage of the culture’s flow chart in which they were introduced to Islam. Both were going through a “plastic period” when Islam was introduced, though Morocco had not yet developed a society while Indonesia was already grounded in Indic states. Geertz said, “In Indonesia Islam did not construct a civilization, it appropriated one” (Geertz 11). Indonesian Islam reflects both Indonesia’s stability of political and social structure, as well as its Indic roots. The result is a much more vague and malleable form than the firm and dogmatic version of Morocco. Also, Geertz stresses that Indonesian Islam is multi-voiced, meaning there are many different versions based on the individual’s spiritual understanding and needs. Unlike Moroccan Islam, Indonesian Islam is not built on uniformity. This type of Islam is much more philosophical and speculative, as opposed to being used as some kind of aggressive governing principal.   
 
	These narratives encompass the foundations of Moroccan and Indonesian Islam respectively. To illustrate the aforementioned differences between these religions, Geertz exercised his second and third step of study by observing how the items of each nomos connected to form certain ways of legitimizing. He mentions two major characters exemplifying their respective society’s versions of legitimation. These two characters, Kalidjaga and Lyusi, are both figures [similar] to Christianity’s Jesus. They each represent the values of their religion and are used as symbols to which many Islamic Indonesians and Moroccans worship in ritual to maintain legitimations.   
 
	Kalidjaga is the most important Indonesian Islamic apostle; his conversion experience represents the values of his people and serves as an historical symbol for today’s Indonesian Muslim. The nature of his conversion to Islam is representative of all that Indonesian Islam stands for, and gives meaning to the seemingly disconnected series of events that makes up an Indonesian citizen’s nomos. These values include aspects of Indic tradition characteristic of Indonesia’s conversion as a whole. Such Indic values include a very mystical, yoga-like spiritual conversion, in which one finds his religion in himself by pure will and “psychic discipline.” One of the major differences between Moroccan Islam and Indonesian Islam is that Indonesia already held a firm Indic culture that was enriched by the introduction of Islam. This is seen in the Indic traditions being maintained through the new Islamic faith.   
 
	Lyusi is the Moroccan version of Kalidjaga; he represents by conversion and action the Moroccan Islamic values. Unlike Kalidjaga, whose conversion was a very passive yoga-like experience, Lyusi was very active and ritualistic in his conversion. Lyusi was converted and declared to have Baraka, which is a state of spirituality in Morocco that constitutes the main values of a Moroccan Muslim, “…material prosperity, physical well-being, bodily satisfaction, completion, luck, plenitude, and…magical power” (Geertz 44). He gained this status by drinking the water he used to wash the clothing of an ill religious teacher. He was also said to be holy by geneology, a characteristic vital in the strict dogma of Moroccan Islam. Lyusi and Kalidjaga are very helpful in understanding the differences in the overall values and purposes of each religious legitimation structure. An academic can study these figures and understand the values individuals practicing each form of Islam hold and how they go about practicing their religion, which is vital to understanding how religion helps frame and preserve their nomos.     
 
	After reviewing the history and social constructs of each civilization one can gain a general understanding or theory as to what role religion played in the evolution and the current status quo in a particular society. As for current status of Moroccan and Indonesian Islam in response to modernization, “The Moroccan disjunction between the forms of religious life and the substance of everyday life advances almost to the point of schizophrenia. The Indonesia absorption of all aspects of life—religious, philosophical, political, scientific, commonsensical, even economic—into a cloud of allusive symbols and vacuous abstractions is rather less prominent than it was two years ago; but its progress has hardly been halted, much less reversed” (Geertz 116). The forms each religion has taken on reflect the point at which and way in which religion entered the flow chart of the development of each civilization and how that influences the way in which each culture needs to be legitimated. Both the Indonesian and the Moroccan form of Islam are equally valid because they both serve the same purpose, to legitimate the nomos. The interesting issue is the dialectic relationship between the nomos and religion. Geertz argues that when one is born into the already religiously legitimized world, he lives his life forming his experiences to fit the predetermined nomos. In any event, it is clear that in order to maintain social order and to prevent an individual from anomy, religious systems are created to add meaning and legitimation to one’s nomos. In the case of Morocco and Indonesia, it is evident that the very processes that made their forms of Islam unique help one understand how their purposes are similar. This can most effectively be seen by following the most important rule Geertz presents us at the beginning of his book, “…there is no route to general knowledge save through a dense thicket of particulars” (Geertz 22). With this general flowchart to work from, one can input data about his own nomos and take a step back to trace the route to and beyond the current reality of his world.   
 
Commentary by Jack Wolfe 
‘10, English Literature 
 
	Katie Vaillancourt does a lot of things in “Religion as a Framework of the Nomos” that I really appreciate.  Her style is efficient and mature, focusing on communicating concrete points rather than impressing with big words.  Vaillancourt’s diction and syntax are wonderfully diverse; her easy-to-scan sentences rely on strong active verbs, not the passive voice or repetitive “to be” structures.  The writer’s commitment to clarity and variety also shows on the macro-level, where her paragraphs are consistent both in themselves and within the context of their neighbors.   
 
	I love the forward motion of Vaillancourt’s writing, which rarely restates itself thanks to logical sequencing and smart transitions.  Her paper’s conclusion, for example, doesn’t just list off her topic sentences— it makes several points that could only be made after looking at her work as a whole.  Likewise, the quotations in “Religion as a Framework of the Nomos” don’t exist to fulfill a “quote quota,” but instead elucidate outside ideas that might be lost in a mere paraphrase. The paper’s solid organization, clear progression of thoughts, and eye for textual detail exhibit a talented author who has great potential for future academic feats of daring. 
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